
Advertising Department, Palgrave Macmillan Journals
Houndmills, Basingstoke, Hampshire RG21 6XS, United Kingdom   

Tel: +44 (0)1256 302971   Fax: +44 (0)1256 353774    
Email: advertising@palgrave.com

European Journal of Information Systems
EJIS provides a distinctive perspective on the theory and practice of information systems for an 
international audience. It is consistently ranked as the top European IS journal and as one of the 
top five major IS journals in the world.

Dates and Deadlines

Issue Publishes Deadline to book advertising Deadline for advertising copy

18.1 February 04 Dec 08 19 Dec 08

18.2 April 11 Feb 09 26 Feb 09

18.3 June 02 Apr 09 21 Apr 09

18.4 August 02 Jun 09 17 June 09

18.5 October 22 Jul 09 06 Aug 09

18.6 December 22 Sep 09 08 Oct 09

An official journal of The OR Society.

Readership: Researchers of IS, information  
management and systems development.

Circulation: 650 
Web visits/month: 13,700

Dimensions 
• Trimmed page size (mm): 280 x 210 
• Full page ad dimensions (mm): 250 x 180 
• Bleed ad dimensions (mm): 286 x 216 
• Half page (H): 120 x 180 
• Half page (V): 250 x 85

Price Band: A

www.palgrave-journals.com/ejis/

Information Visualization
A unique, single focus for the broad information visualization community, IVS provides a 
comprehensive forum, reflecting the rapid advances in the field; it is an essential journal for 
both researchers and practitioners.

Dates and Deadlines

Issue Publishes Deadline to book advertising Deadline for advertising copy

8.1 Spring 07 Jan 09 22 Jan 09

8.2 Summer 06 Apr 09 23 Apr 09

8.3 Autumn 01 Jul 09 16 Jul 09

8.4 Winter 28 Sep 09 14 Oct 09

Information
Visualization

Information Visualization

Volume 8 Number 1 Spring 2009
www.palgrave-journals.com/ivs/

Copyright © 2009 Palgrave Macmillan 

 
Inform

ation V
isualization 

 
 V

olum
e 8 

 
   N

um
ber 1 

 
   Spring 

2009

Volume 8 Number 1 Spring 2009
www.palgrave-journals.com/ivs/ISSN Print 1473-8716

ISSN Online 1473-8724

Special Issue on Visual Analytics 
Science and Technology

Contents
Special Issue on Visual Analytics 
Science and Technology
Guest Editors: David S Ebert and Tom Ertl

ORIGINAL ARTICLES 

Building and applying a human cognition model for visual analytics 1 
Tera Marie Green, William Ribarsky and Brian Fisher 

Visual cluster analysis of trajectory data with interactive Kohonen maps 14 
Tobias Schreck, Jürgen Bernard, Tatiana von Landesberger and Jörn Kohlhammer 

Using visual analytics to develop situation awareness in astrophysics 30 
Cecilia R Aragon, Sarah S Poon, Gregory S Aldering, Rollin C Thomas 
and Robert Quimby 

Characterizing users’ visual analytic activity for insight provenance 42 
David Gotz and Michelle X Zhou 

Visual data mining of multimedia data for social and behavioral studies 56 
Chen Yu, Yiwen Zhong, Thomas Smith, Ikhyun Park and Weixia Huang 

The scalable reasoning system: Lightweight visualization for distributed analytics 71 
William Pike, Joe Bruce, Bob Baddeley, Daniel Best, Lyndsey Franklin, Richard May, 
Douglas Rice, Rick Riensche and Katarina Younkin

Readership: Researchers of information  
visualization, scientific information visualization, 
medical information visualization, geographical 
information visualization and information studies.

Circulation: 350 
Web visits/month: 11,900

Dimensions 
• Trimmed page size (mm): 280 x 210 
• Full page ad dimensions (mm): 250 x 180 
• Bleed ad dimensions (mm): 286 x 216 
• Half page (H): 120 x 180 
• Half page (V): 250 x 85

Price Band: C

www.palgrave-journals.com/ivs/

Information Systems & Technology



Advertising Department, Palgrave Macmillan Journals
Houndmills, Basingstoke, Hampshire RG21 6XS, United Kingdom   

Tel: +44 (0)1256 302971   Fax: +44 (0)1256 353774    
Email: advertising@palgrave.com

Information Systems & Technology

Journal of Information Technology
An accessible and dynamic forum for academics, advanced students and reflective 
practitioners, JIT publishes new work addressing all aspects of the management of IT.

Dates and Deadlines

Issue Publishes Deadline to book advertising Deadline for advertising copy

24.1 March 22 Dec 08 15 Jan 08

24.2 June 30 Mar 09 16 Apr 09

24.3 September 30 Jun 09 15 Jul 09

24.4 December 25 Sep 09 13 Oct 09

Readership: Academics and reflective  
practitioners in the management of IT and IS.

Circulation: 550 
Web visits/month: 11,850

Dimensions 
• Trimmed page size (mm): 280 x 210 
• Full page ad dimensions (mm): 250 x 180 
• Bleed ad dimensions (mm): 286 x 216 
• Half page (H): 120 x 180 
• Half page (V): 250 x 85

Price Band: A

www.palgrave-journals.com/jit/

Journal of Simulation
Publishes articles and technical notes from researchers and practitioners active in the field of 
simulation, including the techniques, tools, methods and technologies of the application and the 
use of discrete-event simulation.
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