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Economics

Business Economics (New)
BE is an essential resource for people who apply economics in their jobs. It provides a leading 
forum for debating solutions to critical business problems, with best-practice models, tools and 
hands-on techniques from professionals in business.
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The official journal of the National Association  
for Business Economics (NABE).

Readership: Academics, researchers, financial 
institutions and companies, government  
and policy makers.

Circulation: 800 
Web visits/month: New in 2009

Dimensions 
• Trimmed page size (mm): 280 x 210 
• Full page ad dimensions (mm): 250 x 180 
• Bleed ad dimensions (mm): 286 x 216 
• Half page (H): 120 x 180 
• Half page (V): 250 x 85
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Comparative Economic Studies
CES focuses on the issues of transition for countries moving from centrally planned to market 
economies, with an emphasis on economic policy research.

Dates and Deadlines

Issue Publishes Deadline to book advertising Deadline for advertising copy

51.1 March 10 Dec 08 05 Jan 09

51.2 June 19 Mar 09 03 Apr 09

51.3 September 22 Jun 09 07 Jul 09

51.4 December 29 Sep 09 15 Oct 09

Original Articles 
Adam Smith and the Political Economy of a Modern Financial Crisis
Michael Mussa 

Economic and Financial Climate Change: A Business Economist’s Perspective
Ellen Hughes-Cromwick 

The Response of Small Business Owners to Changes in Monetary Policy 
William C. Dunkelberg and Jonathan A. Scott 

The Credit Crunch of 2007–08: Lessons Private and Public 
William Poole 

Health Information Technology and Financing’s Next Frontier: The Potential of 
Medical Banking 
Stephen T. Parente 

Forum on Emerging Issues 
American Business and the New Social Regulation 
Thomas A. Hemphill 

Book Reviews 

Business
Economics

The Journal of the National Association for Business Economics

Volume 44  |  Number 1  |  January 2009
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This issue is now available at www.palgrave-journals.com/be/

ISSN (print): 0007-666X

ISSN (online): 1554-432X

A journal of the Association for Comparative 
Economic Studies.

Readership: Academics in transition economics, 
comparative economic systems, development 
economics and area studies.

Circulation: 800 
Web visits/month: 3,500

Dimensions 
• Trimmed page size (mm): 234 x 156 
• Full page ad dimensions (mm): 204 x 126 
• Bleed ad dimensions (mm): 240 x 162

Price Band: B
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Economics

Eastern Economic Journal
Publishes papers written from every perspective in all areas of economics and is committed to 
free and open intellectual inquiry from diverse philosophical perspectives.

Dates and Deadlines

Issue Publishes Deadline to book advertising Deadline for advertising copy

35.1 January 14 Oct 08 29 Oct 08

35.2 April 15 Jan 09 03 Feb 09

35.3 July 16 Apr 09 04 May 09

35.4 October 18 Aug 09 03 Sep 09

A quarterly publication of the Eastern  
Economic Association.

Readership:  Academics and researchers in  
the area of theoretical and applied economics.

Circulation: 1,300 
Web visits/month: 1,700

Dimensions 
• Trimmed page size (mm): 255 x 178 
• Full page ad dimensions (mm): 225 x 148 
• Bleed ad dimensions (mm): 261 x 184

Price Band: B

www.palgrave-journals.com/eej/

IMF Staff Papers
First published in 1950, IMF Staff Papers is an authoritative and celebrated economics and 
finance publication. As the official research journal of the International Monetary Fund (IMF), 
the Journal publishes high quality, peer-reviewed papers produced by IMF staff and invited 
guests. It also enjoys a significant circulation, readership, and status.

Dates and Deadlines
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PRESIDENTIAL ADDRESS
Historic Turning Points in Real Estate
Robert J. Shiller 

ARTICLES
Socialism vs Social Democracy as Income-Equalizing Institutions
John E. Roemer 

The Effect of Childhood Sexual Victimization on Women’s Income
John Robst • Stacy Smith 

Is Local Government Spending Converging?
Mark Skidmore • Steven Deller 

Estimating Wal-Mart’s Impacts in Maryland: A Test of Identifi cation 
Strategies and Endogeneity Tests
Michael J. Hicks 

An Economic Analysis of Libel Law
Manoj Dalvi • James F. Refalo 

The Quality–Quantity Trade-off
Bryan C. McCannon 

SYMPOSIUM ON ETHICS 
Introduction to the Symposium on Ethics
Sandra J. Peart • David M. Levy 

Inducing Greater Transparency: Towards the Establishment of 
Ethical Rules for Econometrics
David M. Levy • Sandra J. Peart 

Why the Con Hasn’t Been Taken Out of Econometrics
Martin Zelder 

A Note on Norms in Experimental Economics 
Daniel Houser 

BOOK REVIEWS
Georgios Chortareas • Giuseppe Fontana • David George • Eva Marikova Leeds • Tom Tolin

T H E  J O U R N A L  O F  T H E  E A S T E R N  E C O N O M I C  A S S O C I A T I O N

ECKSTEIN PRIZE WINNERS 2005/2006

First Prize is awarded jointly to

Monica Galizzi
University of Massachusetts Lowell

for
Wage Changes, Establishment Growth, and the Effect of 

Composition Bias

and to

Lalith Munasinghe and Nachum Sicherman
Columbia University

for
Why Do Dancers Smoke? Smoking, Time Preference, 

and Wage Dynamics

Galizzi (Spring 2005) examines the relationship  between wages and employment at the 
establishment  level, using  a  sample  of Italian   rms  and  workers. Expanding   rms  are
characterized by higher wage growth. The establishment effect also prevails on the industry 
effect, suggesting that wage changes result from the workers' accumulation of  rm-speci  c 
skills, or from rent-sharing mechanisms. The role of this "inside" factor seems symmetric 
between expanding and declining  rms.

Munasinghe and Sicherman (Fall 2006) use smoking behavior as a proxy to study the effect 
of discounting on wage dynamics. They  nd that smokers, compared to non-smokers, earn 
lower wages at the time they enter the labor market and experience substantially lower rates 
of wage growth. These differences are consistent with the discounting hypothesis, and highly 
robust to an extensive array of control variables.

The committee awarded Honorable Mention recognition to “Corporate Governance, Competi-
tion, and Finance: Re-thinking Lessons from the Asian Crisis” by Jack Glen and Ajit Singh 
(Spring 2005), “I Did What Last Night?! Adolescent Risky Sexual Behaviors and Substance 
Abuse” by Michael Grossman and Sara Markowitz (Summer 2005), and “What Color Is Alan 
Greenspan’s Tie? How Central Bank Policy Announcements Have Changed Financial Markets” 
by Aleksandar Murdzhev and Marc Tomljanovich (Fall 2006).

The committee consisted of James Butkiewicz of University of Delaware, Steve Fazzari of 
Washington University, Rodney Fort of University of Michigan, Stephen Miller of University 
of Nevada Las Vegas, and Gilbert Skillman of Wesleyan University. The committee members 
reviewed each article  appearing  in 2005-2006  to form  a short list of  nalists. The entire
committee again reviewed the list of  nalists to select the winner.

The Eckstein Prize was established by the Eastern Economic Association in honor of Otto 
Eckstein, a former president of the  EEA,  and  is  awarded biennially  to  the article  in the
Eastern Economic  Journal judged  to  be the  best  over that period.  A $ ,000 award
accompanies  rst prize. Because we published more articles than usual over 2005-2006, and
because the  nalists were deemed to be of particularly high quality, we have chosen to split
the prize this year as well as awarding an additional Honorable Mention.
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Economics

Maritime Economics & Logistics
A scholarly peer-reviewed publication, MEL promotes maritime economics and logistics  
as a distinct and well defined branch of both applied economics and international business.
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Readership:  Academics, researchers, policy-makers  
and practitioners in maritime and transport economics 
and logistics.
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Online** Large Banner £700 £500 £400
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* Not available for all journals
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Copy Dates Approximately six weeks before publication. See individual 
titles for dates.

Conditions Cancellation of four-colour bookings cannot be accepted 
within seven weeks of insertion dates. 

Late delivery of material may incur forfeiture of space booked 
at full cost. 

No extra charges for bleed.

Print Please supply press-optimised PDF or EPS files with a 
minimum resolution of 300 dpi. 
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See individual journals for trim and advert sizes.  
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Online Online advertisements are present on ALL pages  
associated with the journal. 

Advertising rates are for a time period of one month.

Discounts are available for longer bookings. 
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possible.  
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